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ABOUT US

•	 No.1 total audience reach – averaging  
up to 1.6 million across all platforms

•	 No.1 visited golf media website – averaging 
533,000 visitors each month 

•	 No.1 followed golf media social platform – with 
more than 132,000+ across Facebook, Instagram 
and Twitter 

•	 The No.1 engaged golf media  
social media page with regular engagement north 
of 435,000+ each calendar month

•	 On average, more than 98,000 golfers go to 
PGATour.com every day a tournament is on 

	 [*All data captured from most recent 6-month period]

Australian Golf Digest has been part of the golfing 
landscape for more than 52 years. No one reaches more 
Aussie golfers than we do. 

This, combined with the PGATour.com website,  
forms a powerful partnership that reaches between  
1.2-1.6 million golfers each and every month.

This is your chance to promote your brand in front of the  
biggest audience in golf.

 

50+ YEARS OF

 



TARGET THE HARD-TO-REACH 
PREMIUM AB DEMOGRAPHIC 

The Australian Golf Digest audience: 

•	 83% male 

•	 38% earn over $140,000 per annum 

•	 101,000 of our audience have investment properties

•	 203,000 take at least two holidays per year

•	 5.5 times more likely than the average population to  
purchase a vehicle over $100,000 in value

•	 Over 4 times more likely to have a self managed superannuation 
fund and a share portfolio.

•	 3 times more likely to have a Platinum American Express card

•	 Nearly 3 times more likely to have an Income Streamed 
Superannuation Fund

•	 3 times more likely to have a Master Trust or Wrap Account

•	 5.5 times more likely to have International Bond Funds or Trusts

•	 Over 6.5 times more likely to have Diversified Growth Funds or Trusts

•	 Nearly 2 times more likely to have more than $1,000,000 in net 
worth (across savings and Investments)

**Source Roy Morgan

Major brands in Golf

 



OUR ECOSYSTEM
We reach 1.2m-1.6m golfers each and every month!   

160,000 
MAGAZINE 
READERS 

132,000+ 
SOCIAL MEDIA  
FOLLOWERS

REGULAR REACH  
ON SOCIALS  

850k – 1.2m  
PER MONTH

35,000 
EDM  

SUBSCRIBERS 

533,000  
UNIQUE VISITORS  

WEBSITE

5.1+  
MILLION  
AD IMPRESSIONS 

SERVED 

4.2 MILLION  
VIDEO VIEWS  

IN 2021

 



THINK YOU KNOW GOLF  
AND GOLFERS? THINK AGAIN

•	 In the past 2 years the game has grown by 40%
•	 Golf is now the 2nd most participated sport in the country 

•	 Golf IS the corporate sport

•	 80% male, 20% female 

•	 Fastest growing segment for women 45+
•	 Spend 2 x as much as the average tourist when they travel

•	 Golf is everyone’s second sport

Australian Adult Participation (2019)
AusPlay Data

Soccer

Golf

Tennis

Basketball

Netball

Cricket

AFL

                    1,100,255

               976,149

              908,079

       735,435

  605,930

539,621

528,151

Australian Adult Participation (2021)
Claimed Survey Data

course players
(private and public courses)

alternate format players
(* includes Driving tanges, Top Golf, Holey 

Moley, Mini Golf/Putt Putt, Indoor, Big Hole 
Golf, Speed Golf, Foot Golf, Disc Golf)

1,245,000

1,940,000

All Players

1,645,000 Australians

Have been to an 
alternative form* in the 
last year but not other 

activities

Ball Hitters

295,000 Australians

Have been to a driving 
range but not played a 
round in the last year

Round Players

865,000 Australians

Have played a round of 
golfin the last year but 

not a member

Members

380,000 Australians

Currently a member  
of a golf club

Source: AGIC Industry Report 2021 / Roy Morgan Readership 2022

 



HERE IS THE REASON TO INVEST  
WITH AUSTRALIAN GOLF DIGEST 

•	 Our platforms reach between 1.2-1.6 million golfers each and 
every month and we are the trusted brand within the golf landscape

•	 We are a true multi-media brand and are undisputed No.1 across our 
mediums

•	 Our readers are engaged – each and every week we have the most 
engagement across social media. It’s not unusual for us to have 
100,000+ engagements while our competitors barely  
reach 3,000

•	 All our mediums are audited – we also open the back-end systems so 
you can see what we are delivering. Trust those in media that have 
third party audits!

•	 Our audience purchase or subscribe to our magazine – we aren’t a free 
newspaper that is distributed to less that 25% of golf clubs nationally. 
People value our product and spend $12.50 to purchase it

•	 We invest in real journalism and produce more content than any other 
golf media company in Australia

•	 We post 8-10 stories a day on our website – if it’s golf related 
news, we cover it

•	 We invest heavily in video and now have more than 600 videos in the 
library of Australian-based content – this resulted in 4.4 million 
views in 2021

•	 We are the official partner of the Australian Open (men’s and women’s) 
and the PGA Championship

 



BE PART OF THE BIGGEST GOLF MEDIA  
ADVERTISING NETWORK

THE GOLF NETWORK
We are now part of the GOLF AD NETWORK, which has the biggest brands in golf. You can now advertise your product across all of  

these assets and we can GEO target them by state, meaning you can pick which states see your advertisement, allowing for less wastage.

* Annual Ad impressions Australia and New Zealand

 

140+ MILLION  
ANNUAL  

AD IMPRESSIONS*

80 million+ ad  
impressions

60 million+ ad  
impressions

YOUR BRAND CAN 
ADVERTISE ON AUSTRALIA’S 

BIGGEST GOLF MEDIA 
NETWORK

YOU CAN  
TARGET THESE 

NATIONALLY OR BY 
DESIGNATED STATE – 

THE CHOICE IS YOURS!



AUSTRALIA’S MOST  
ENGAGED GOLF AUDIENCE 

  *Facebook analytics

If you need any further proof that 
Australian Golf Digest is the No.1 
destination for golfers to get their 
golf news, then look at the reach  
and engagement over The Masters 
and the month of April.  

During the period of 4 weeks from 
April 5th to April 28th Australian  
Golf Digest:

	 Reached 1,369,627 people 

	 Not only was there this reach 
BUT the engagement was 

also significant with 30% 

or 406,794 either liking, 
commenting or sharing  posts

	 Additional to this we also had 

253,722 video views

This makes ours most engaged golf 
audience across Australia.  

 



Australian Golf Digest has led the way in social media. We have 
more than 6x followers than our nearest competitor!

Golf Media Facebook Fans
Not only are we the biggest but 
our audience is more engaged 
than everyone else combined!

We invest in Facebook and work 
with our clients to see a return. 
After all, what’s the point of a 
social post if no-one sees it? 

Australian Golf Digest 132,000

Inside Golf 21,230

Golf Australia Magazine 19,000

LEADERS IN SOCIAL MEDIA

Australian Golf Digest Online 2022 Traffic

Monthly visitors 533,000

Annual web visitors 6 million+

Monthly display ad impressions 5.1 million+

Annual ads served 60 million+

Australian Golf Digest is a true multimedia brand – our online traffic 
has continued to grow and we now more than 533,000 visitors each 
and every month to the website displaying 5.1 million ads.

  *Nielson / Google Analytics / Facebook 

WHY INVEST WITH AUSTRALIAN GOLF DIGEST?

AGD WEBSITE

November 22 December 22 January 23 February 23 March 23 April 23

366,000
317,000

434,000

577,000
596,000

912,000

 

Average Visitors 533,000 per month



We get asked all the time – what is the difference between Australian 
Golf Digest and Golf Australia magazine? In short, its not just one thing! 

Engagement/audience We reach more people across our total 
mediums and as you see below difference is significant:

Readership 		  160,000	 128,000   	 - 25% more
Social Media 	  	 132,000	 19,000		 - 6.95 X
Website Visitors 	 533,000	 114,000	 - 419,000 more
Email Database 	 35,000		 21,000		  - 66% bigger

Total Audience 	 860,000	 282,000	

Australian Golf Digest combined database and reach is  
more than 860,000  – that’s 578,000 more eyeballs!

AUSTRALIAN GOLF DIGEST  
VS GOLF AUSTRALIA MAGAZINE

As you can see below this is between 1 Nov to 7 Nov 2022. Australian Golf 
Digest had 69,300 engagements and Golf Australia magazine 2,300. 

We can also GEO target your ads, meaning you can target specific 
states allowing for little or no wastage – this is something Golf Australia 
magazine and Inside Golf cannot do. 

We serve all our ads via Google’s DoubleClick platform – an independent 
third-party system. 

Australian Golf Digest is 468% bigger in terms of  
traffic and website visitors.

Australian Golf Digest 	 533,000
Golf Australia magazine	 114,000  

WEBSITE AND ONLINE

 



MAGAZINE RATE CARD

CASUAL 6 X RATE 12 X RATE

DOUBLE PAGE SPREAD  $7,865  $7,080  $5,660

FULL PAGE  $3,905  $3,515  $2,810

HALF PAGE HORIZONTAL  $2,140  $1,925  $1,540 

CASUAL 6 X RATE 12 X RATE

FULL PAGE  $1,850  $1,550  $1,350 

HALF PAGE  $975  $750  $625 

QUARTER PAGE  $475  $450  $425 

DISPLAY RATE CARD

CLASSIFIEDS RATE CARD

PACKAGES 
RUN OF SITE BANNER 
ADVERTISING

SOCIAL MEDIA SPONSORED POST 

WEEKLY EDM NEWSLETTER

CASUAL 4 WEEKS 8+ WEEKS

EXCLUSIVE 
SPONSORSHIP $1,750 $1,500 $1,250

MAGAZINE ADVERTISER RATE $1,200

NON-MAGAZINE ADVERTISER RATE $1,600

 (33,000 SUBSCRIBERS AND GROWING WEEKLY)

ADS SERVED COST

20,000 $560

35,000 $980

50,000 $1,400

75,000 $2,100

100,000 $2,800

 



PGATOUR.COM:  
WHAT YOU NEED TO KNOW

•	 On average, more than 98,000 Australians go to 
PGATour.com every day an event is on. 

•	 You can now target this Australian-based audience 
with your brand and reach this audience through 
dynamic display advertising.

•	 This will be seen throughout the sites, and videos will 
run within live broadcast of video on demand (VOD).

•	 The audience you reach will be Australian (or New 
Zealand if you specify)

•	 Casual run of site display 		  $25 CPM 

•	 Dynamic video/super banners 	 $40 CPM 

•	 Reach the audience you want using the biggest 
tournaments in golf. 

 



MAGAZINE AD SPECIFICATIONS

DISPLAY CLASSIFIEDS
WE ACCEPT ADS VIA THE FOLLOWING:  

QUICKCUT, WEBSEND, EMAIL*

TECHNICAL SPECIFICATIONS: PRINTED DIGITALLY IN  
4 PROCESS COLOURS, PERFECT BOUND.

SUPPLIED ADVERTISING CONTACT:  
DAVIDW@CMMA.COM.AU

DOUBLE PAGE SPREAD  
(SUPPLY AS SINGLES)

FULL PAGE

FULL PAGE

1/2 PAGE 1/2 PAGE 1/4 PAGE

*CMMA DIGITAL & PRINT PTY LTD 
WILL NOT BE HELD RESPONSIBLE 

FOR CHECKING MATERIAL SUPPLIED 
VIA EMAIL OR WEBSEND. ANY 

MISTAKES OR PROBLEMS INCURRED 
DURING THE PRODUCTION OF 
THE MAGAZINE ARE THE SOLE 

RESPONSIBILITY OF THE SUPPLIER.

TRIM
420X275MM

BLEED
430X285MM

TRIM
210X275MM

BLEED
220X285MM

180X118MM 190X116MM 116XX93MM

190X232MM

WE ACCEPT THE FOLLOWING FILE TYPES: JPG, PNG, SWF, GIF  TECHNICAL SPECIFICATIONS: 72DPI, RGB

 



ONLINE AD 
SPECIFICATIONS

WE ACCEPT THE FOLLOWING FILE TYPES: JPG, PNG, SWF, GIF  TECHNICAL SPECIFICATIONS: 72DPI, RGB

  728 X 90 PX
970 X 250 PX

300 X 250 PX

320 X 50 PX

300 X 600 PX
300 X 250 PX

 



COURSE OVERVIEWS
Why not look at a course review, course flyover or a course landscape to showcase your course
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tees, ranging from 5,000 metres to just 
longer than 6,300 metres, as instead the 
golfer must navigate the water (found 
on 10 holes) and bunkering, which is a 
highlight of the layout.

The course wasn’t designed to ruin 
a golfer’s day but does provide some 
interesting challenges. A great example 
of this is the short par-4 15th, where 
two fairways are divided by a stretch of 
wetland running the entire length of 
the hole. Most golfers play the 15th from 
about 300 metres, so it’s not length as 

 ON THE outskirts of 
Christchurch, Pegasus Golf & 
Sports Club’s Kristine Kerr-

designed course is one of the market 
leaders in a city that loves its golf.

Less than two years after 
Pegasus’ opening in December 2009, 
Christchurch fell off the visitor market’s 
radar for a time due to the devastating 
earthquakes. Just as things were looking 
up for the city, a global pandemic 

once again caused disruption to their 
continued revitalisation.

This year looks to be a chance for 
Pegasus to continue sharing its story, 
one of steadily improving their golf 
and lifestyle offering for years now. 
The locals are well aware, and Pegasus’ 
hosting of international-profile events 
including three New Zealand Women’s 
Open in a row from 2010-2012 have 
ensured that its reputation is solid 

throughout the Canterbury region, New 
Zealand and abroad.

Part of a master-planned community, 
and in the centre of Pegasus Town, the 
18-hole course’s parkland layout catches 
long views of the mountains and takes 
the golfer through small lakes, ponds 
and wetlands while navigating an ever-
changing Canterbury breeze.

Length is not the protector of par at 
Pegasus. The course offers five sets of 

much as club selection and your appetite 
for risk that make for interesting 
discussions on the tee. The safe play is 
to the fairway immediately in front of 
you, but this leaves a short shot over the 
wetland to a narrow green that slopes 
away from you. A heroic tee shot over the 
wetland should produce a great angle 
into the green, which is built to best 
accept shots from this side of the trouble.

Great practice facilities, including a 
driving range with eight covered and 
eight open-air bays plus a putting and 

chipping area, make it worth arriving 
early. And don’t miss fuelling up before 
your round or enjoying a local wine in 
the sunshine afterwards at The Bunker 
Bar & Café in the clubhouse.

C OURSE FLYOVER ADVERTISING PROMOTIONC

After a series of rises and falls, Pegasus is ready to soar again.

PEGASUS GOLF 
& SPORTS CLUB

THE DETAILS
Pegasus Golf & Sports Club
Where: Mapleham Drive, Pegasus, 
Christchurch, New Zealand
Phone: +64 3 920 3300
Web: pegasus-golfclub.co.nz
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Brought to you by

The Cut Golf Course
OCATED hard against the shores of the Indian Ocean south of Perth, The Cut is a modern 
seaside golf course with old-style charm. The course’s name stems from a channel 
deliberately cut into the coastline that allowed a flushing of the nearby Peel Inlet and Harvey 

Estuary to rid both of algal blooms. This channel gave rise to an outdoor water-sports haven as well as 
a premium golf course.

Course architect James Wilcher blended the necessity of a housing development with the 
magnificence of an oceanside setting to create some of the most dramatic holes unearthed in 
Australia this century. Several of The Cut’s opening holes are utterly majestic as they weave between 
the coastal dunes, while the routing loses little momentum as it works away from the coast or through 
the residential precinct late on the front nine. A highlight of the back nine is the demanding 12th hole, 
a long par 4 that begins and ends atop two different dunes and in between plummets into a scrub-
lined valley that is no bargain to navigate with safety. – Steve Keipert

L

 GARY LISBON

THE DETAILS
The Cut Golf Course
Ranking in 2020: 36th
Prior rankings:  
37th (2018), 42nd (2016), 
35th (2014), 32nd (2012), 
31st (2010), 16th (2008), 
21st (2006)
Where: Country Club 
Drive, Dawesville WA 6211
Phone: (08) 9582 4444
Web: the-cut.com.au

THE GOLF LIFE /  TOP 100 SPOTLIGHTT
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SHEPPARTON 
GOLF CLUB

year to visit. Offering plenty of sunshine 
plus temperatures that are usually 
two to three degrees warmer than in 
Melbourne, Shepparton mornings are 
cool but what generally unfolds is a 
pristine, sunny day.

Shepparton is also one of those terrific 
golf clubs that is a one-stop shop. With 
an on-site, 12-room motel that sits 
directly behind the 18th green and a 
bistro in the clubhouse, all your off-
course needs are catered for.

There are plenty of highlights on the 
course as well. With a setting that feels 
equal parts rural and riverland, the Sam 
Berriman-designed layout twists and 
turns with the natural undulations and 
provides an array of eye-catching shots 
and vistas. With ochre-coloured bunkers 
and towering gums and pines, it is a 

THE DETAILS
Shepparton Golf Club
Where: Golf Drive, Shepparton VIC 3630
Phone: (03) 5821 2717
Web: sheppartongolf.net.au

 TWO things define Shepparton 
Golf Club. The first is its 
connection to the late, great 
Jarrod Lyle – a connection that 

will last far longer than his too-short 
time on earth – while the second is its 

proximity to the Murray River courses. 
A worthwhile stopping point either on 
the way north from Melbourne or on 
the return journey, Shepparton has long 
been viewed as a nice way to begin or 
close a Murray golf trip.

Such a mindset, however, misses one 
important factor: Shepparton Golf Club 
is better than a second-fiddle course. 
Indeed, it is just as good if not better 
than several of its Murray brethren.

Winter is also an underrated time of 

visual splendour as well as a strategic 
test. Holes dogleg in both directions, 
with fairways rising and falling in what 
is a fine test of ball-striking ability and 
short-game nous.

Shepparton Golf Club marked its 
centenary on April 5 and is justifiably 
still basking in the glory of its members 
Lynley Eadie and Kim Morris, who 
last year won the Golf Australia 
organisation’s inaugural Club Visionary 
of the Year award – an initiative that 
celebrates and rewards the work being 
done across Australia to promote gender 
equality in golf.

You also don’t have to look far for 
signs of the club’s favourite son. Lyle’s 
presence is felt via a display cabinet in 
the clubhouse and a memorial near the 
10th tee. Now 100 years old, Shepparton 
is a club with an eye on the future but 
one highly cognisant of its past.

C OURSE FLYOVER ADVERTISING PROMOTIONC

The course that Jarrod Lyle called home is a country  
gem not to be overlooked.
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Brought to you by

Maroochy River Golf Club
TO THE untrained eye, when Maroochy River Golf 

Club opened midway through 2015, it was a largely 
barren landscape with firm fairways and greens that, 

like the great links courses of the world, exposed golfers to 
the elements and decision-making.

Graham Marsh’s most recent design on Queensland’s 
Sunshine Coast was all laid out before you with barely a 
shrub interrupting the view to Mount Coolum and across 
the expanse of 18 holes and impressive practice facility. It 
caused some consternation among the members who had 
been displaced from the heavily tree-lined and much-loved 
Horton Park Golf Club, but Marsh, his design team and 
club management knew change was on its way.

Encouraged to plant young trees – mostly eucalyptus, 
hibiscus and melaleucas that will mature to a range of 
heights – and let the natural growing conditions of the 

area work their magic, management absorbed any negative 
comments that came regarding the look of the layout and 
how it played and instead educated the membership to the 
club’s long-term vision.

The former canefield that Marsh described as one of 
the most featureless sites he had ever worked with is now 
thriving with flora that was not obvious upon opening, 
while the fairways and greens are in a state that has 
enhanced playability considerably.                   – Tony Webeck

THE DETAILS
Maroochy River Golf Club
Ranking in 2020: 100th
Prior rankings: N/A
Where: David Low Way, Bli Bli QLD 4560
Phone: (07) 5373 1000
Web: maroochyrivergolfclub.com.au

 GARY LISBON
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ISSUE AD MATERIAL ON SALE DATE

JANUARY 2023 30 NOVEMBER 22 DECEMBER

FEBRUARY 2023 4 JANUARY 26 JANUARY

MARCH 2023 1 FEBRUARY 23 FEBRUARY

APRIL 2023 1 MARCH 23 MARCH

MAY  2023 5 APRIL 27 APRIL

JUNE 2023 3 MAY 25 MAY

JULY 2023 31 MAY 22 JUNE

AUGUST 2023 5 JULY 27 JULY

SEPTEMBER 2023 2 AUGUST 24 AUGUST

OCTOBER 2023 6 SEPTEMBER 28 SEPTEMBER

NOVEMBER 2023 4 OCTOBER 26 OCTOBER

DECEMBER 2023 1 NOVEMBER 23 NOVEMBER

MAGAZINE DEADLINES

 



CONTACT US
Nick Cutler

Managing Director 
+61 414 539 009

nick@cmma.com.au 

Brad Clifton
Publisher & Editor-in-Chief

+61 426 870 755
brad@cmma.com.au

Lise Taylor
Advertising Manager  

+61 410 660 578
lise@cmma.com.au

Gary Ward
Advertising Manager  

+61 422 439 368
gary@cmma.com.au

Andrew Bayliss
Commercial Director 

+61 419 826 476
andrewb@cmma.com.au

Michelle Pollitt
Classifieds Manager 

+61 409 759 637
michelle@cmma.com.au

 


